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0U��$UMXQ�6KDUPD
/RJLVWLF��0DQDJHU

0U��$UMXQ��6KDUPD�LV�KDQGOLQJ�
WKH�ORJLVWLFV�GHSDUWPHQW��+DYLQJ�
���\HDUV�RI�H[SHULHQFH�LQ�
ORJLVWLFV��VDOHV�DQG�UHDO�HVWDWH�LQ�
FRPSDQLHV�OLNH�$+3�*URXS�DQG�
5DP�5DWDQ�*URXS��+H�DGGV�KXJH�
YDOXH�WR�RXU�FRPSDQ\��+H�KDV�
EHHQ�D�SDUW�RI�0DGERZ�IDPLO\�
IRU�DOPRVWV���\HDUV�QRZ�DQG�KDV�
EHHQ�WDNLQJ�FDUH�RI�WKH�YDULRXV�
WDVNV�RI�/RJLVWLF�RSHUDWLRQV�

0U��$EKLVKHN�%KROD
)LQDQFH�+�2�'

0U���$EKLVKHN�%KROD�LV�G\QDPLF�OHDGHU�
DQG�ILQDQFH�H[SHUW�ZLWK�RYHU����\HDUV�
RI�H[SHULHQFH�OHDGLQJ�FKDQJHV�DQG�
HIIHFWLYHO\�PDQDJLQJ�YDULHG�
H�FRPPHUFH�EXVLQHVV�DQG�H[SDQVLRQV�LQ�
H[SDQGLQJ�FDWHJRULHV��$W�WKH�WLPH��KH�
DQDO\]HV�HYHU\�GD\�ILQDQFLDO�DFWLYLWLHV�
DQG�SURYLGH�DGYLFH�DQG�JXLGDQFH�
WRXSSHU�PDQDJHPHQW�RQ�IXWXUH�ILQDQFLDO�
SODQV�DQG�LQYHVWLJDWHV�ZD\V�WR�LPSURYH�
SURILWDELOLW\�DQG�DQDO\]HV�PDUNHWV�IRU�
EXVLQHVV�RSSRUWXQLWLHV�
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Problem Statement

Inventory Management 

Pricing of the products 

Western Wear Players 

Fashion e-commerce business finds hard to manage 
inventory that leads to out of stock option to many 

consumers.

Consumers find hard to find the right product at right 
pricing.

Fashion e-commerce business find hard to adopt 
trending technology to improve efficiency.

Fashion and apparel industry in India do not have any 
significant market players to realise the need for Indian 
women for their western wear requirements in India.

Technology Absorption



Solution
Madbow offered approximately 5000 SKUs. Madbow address 50 new SKU’s of 
garments and footwear to bring freshness on the website every month.

As a result, Higher STRs: Current Stock Holding is under 25 days (better by 50% 
as compared to Industry Average) 

1

Madbow have different website for different types of consumers. Slay deal as a 
discounted deal website. Stalkbae as a premium website and Streetstyle Stalk 
for value based customers.

As a result, Net Delivered: Current is 59% (better by 11% as compared to 
Industry Average).

2

During course of time Madbow has created retail tech which helped to scale 
and diversify into multiple channel and able to grow with 100% rate year on year. 
At the same time Madbow has included all the features into tech which enabled 
them to run operation smoothly. They have named this solution SSTE : 
Systematic Solution to E-commerce

Madbow aims to be the biggest market players that not only sell western wear but 
also to understand what Indian women desires in their Western wear outfits. 
Madbow has in total of 700+ designs and is increasing every day.

Inventory

Pricing

3 Technology

4 Western Wear 
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Madbow is a digitally native consumer technology platform, delivering a content-led, lifestyle retail 
experience to consumers and have established themselves not only as a lifestyle retail platform, 
but also as a popular consumer brand selling on their niche websites as well as on marketplace.


Our Brands Our Presence

Mobile Application

Website

Exclusive Brand 
Outlets (EBOs)

Website that caters to 
the need of women 

lingerie.

A collaboration platform 
with celebrities/

influencers for PR 
activities



Products

Work Flow

Footwear Western Wear Ethnic Wear Lingerie

800 700 200 250Designs

1 432

Design Selection Sourcing Manufacturing and 
Marketing 

Quality Check

The first step of the entire 
process starts with our 

designers, developing and 
final selection

Products go through various 
quality checks and then 

dispatched towards the end-
consumer.

After finalisation, products 
are manufactured and 

marketing starts working for 
reach.

Sourcing team starts 
working on the designs on 

the basis of raw materials to 
produce affordable products



Market Size
Others

2%

Furniture
4%

Food and Grocery
7%

Jewellery
7%

Apparels 
40%

Consumer Electronics
40%

Offl
10.7%

Online Retail
89.3%

Offl
4.7%

Online Retail
95.3%

US$99 Billion
Indian E-commerce 
market size by 2024

27% CAGR
Growth Rate 

during 2019-24

Share of various segment in e-
commerce retail by value(2020)

The online retail market in India is estimated 
to be 25% of the total organised retail market 

and is expected to reach 37% by 2030 

India e-commerce Market (USD Billion)

Online retail out of total 
retail in India 2019

Online retail out of total 
retail in India 2024

There are lot of opportunities for E-retailers in India to 
capitalise upon with the gradually growing internet 

penetration in India.



Milestones
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Growth Trajectory
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Traction

How Madbow works with  
Brand Founders?

Market : Madbow has a base of around 
12,00,000 + satisfied customers throughout India. 
Madbow has in-house designing and sourcing 
team, so to say.



Madbow is planning to enter into the offline market and is 
looking to diversify itself into omnichannel brands. Madbow 

has already initiated with MBOs (Multi Brand Outlets) as well as 
2 EBOs (Exclusive Brand Outlets) and done some strategic tie-
ups with retail chains. Madbow is eyeing 100+ MBO stores and 

10 EBOs by the end of 2022.

Go to Market Strategy
Madbow has over 6 Lakhs orders placed and over 4 Lakhs products that were delivered to 
customers in FY22. Madbow delivers to 25K serviceable pin-codes through out India and is 

growing year-on-year.  
Madbow also owns export license and have now started exporting to 

International borders like Europe and Africa



Our Team

Naveen Mahlawat, Director and Founder
Mr Mahlawat is a globally minded entrepreneur who started his journey after working for companies like 
Microsoft, Ingram Micro, and Insta SAP UK. Having significant experience in e-commerce, fashion and 

digital marketing, he manages the overall operations of the company without any third party dependency.  

Mohit Dahiya

Director

Vinay Rana

Digital Marketing Lead

Farhad Hossain

Operational Manager&$�6XPLW�%KDWLD

)LQDQFLDO�$GYLVRU

5HVXOW�RULHQWHG�SURIHVVLRQDO�ZLWK�D�SURYHQ�
UHFRUG�RI�FRQFHLYLQJ�	�LPSOHPHQWLQJ�
LGHDV�WKDW�FUHDWH�YDOXH�IRU�RUJDQL]DWLRQ��
WDUJHWLQJ�VHQLRU�OHYHO�DVVLJQPHQWV�LQ�
)LQDQFH�	�$FFRXQWV�ZLWK�DQ�RUJDQL]DWLRQ�
RI�KLJK�UHSXWH��9LVLRQDU\�SURIHVVLRQDO�ZLWK�
D�G\QDPLF�FDUHHU�LQ�)LQDQFH�	�$FFRXQWV�
2SHUDWLRQV�HQWDLOLQJ�%XVLQHVV�
$GPLQLVWUDWLRQ��3URILWDELOLW\�	�)HDVLELOLW\�
$QDO\VLV��%XGJHWLQJ��)LQDQFLDO�
5HVWUXFWXULQJ��:RUNLQJ�&DSLWDO�
0DQDJHPHQW��$XGLWLQJ�$QG�7D[DWLRQ�
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0U��)DUKDG�+RVVDLQ
2SHUDWLRQV�0DQDJHU

0U�)DUKDG�+RVVDLQ�LV�D�YLUWXRVR�
PDQDJHU�ZLWK�H[FHSWLRQDO�
WHFKQLFDO�SURILFLHQF\��VWUDWHJLF�
SODQQLQJ�DQG�GHFLVLRQ�PDNLQJ�
VNLOOV��+H¶V�EHHQ�ZRUNLQJ�LQ�WKLV�
DUHD�IRU�����\HDUV�
&XUUHQWO\��KH�LV�PDQDJLQJ�
RYHUDOO�RSHUDWLRQV�DQG�LV�
UHVSRQVLEOH�IRU�WKH�HIIHFWLYH�DQG�
VXFFHVVIXO�PDQDJHPHQW�RI�ODERU��
SURGXFWLYLW\��TXDOLW\�FRQWURO�DQG�
VDIHW\�PHDVXUHV�DV�HVWDEOLVKHG�
DQG�VHW�IRU�WKH�2SHUDWLRQV�
'HSDUWPHQW�

0U��-DWLQ�0DOKRWUD�
7HFKQRORJ\�/HDG

$�PXOWLSUHQHXU�E\�KHDUW�DQG�WHFKQRORJ\�
(YDQJHOLVW�KDYLQJ�ZRUNLQJ�H[SHULHQFH�
ZLWK�:LSUR��<DWUD�FRP�3D\WP�DQG�
1XDQFH��D�0LFURVRIW�FR���,Q�PXOW�
GRPDLQ��PXOWL�FRXQWU\�VHWXSV��&XUUHQWO\�
UXQQLQJ�D�WHFKQRORJ\�FRPSDQ\�DQG�
KHDGLQJ7HFK�2SHUDWLRQV�DQG�*URZWK�
$UHDV�LQ�0DGERZ�ZLWK�WKH�
UHVSRQVLELOLW\�RI�PDNLQJ�GLJLWDO�ILUVW�
DSSURDFK�DFURVV�DOO�GHSDUWPHQWV�DQG�
YHUWLFDOV�

0$'%2:�9(1785(6�/,0,7('�_����*XOPRKDU�0DUJ��'OI�3KDVH���*XUXJUDP��+DU\DQD�
�������

:HEVLWH��ZZZ�PDGERZ�FRP�_�(PDLO��FRQWDFW#PDGERZ�FRP��

0U��9LQD\�5DQD
'LJLWDO�0DUNHWLQJ�/HDG

0U���9LQD\�5DQD�LV�RQH�RI�WKH�EHVW�
GLJLWDO�PDUNHWHUV�DQG�IRU�JRRG�
UHDVRQV��+LV�PDUNHWLQJ�VNLOOV�KDYH�
KHOSHG�XV�LQ�H[WUHPHO\�FUXFLDO�DQG�
FKDOOHQJLQJVFHQDULRV��+H�KDV�RYHU�
OR�\HDUV�RI�H[SHULHQFH�LQ�WKH�ILHOG�
DQG�WKDW�UHIOHFWV�LQ�WKH�HIIRUWV�KH�
SXWV�WR�FRQQHFW�RXU�EXVLQHVV�ZLWK�
RXU�WDUJHW�DXGLHQFH�

Jatin Malhotra

Technology Lead

CA Sumit Bhatia

Financial Advisor

0V��5XFKL�*XSWD
+5�0DQDJHU

0V�5XFKL�LV�DQ�+5�SURIHVVLRQDO�
ZLWK�RYHU����\HDUV�RI�H[SHULHQFH�
LQ�PDQSRZHU�SODQQLQJ��
6WUDWHJLF+5��+5�DGYLVRU\�	�
HPSOR\HH�HQJDJHPHQW�UROH��6KH�
KDV�ZRUNHG�ZLWK�GLIIHUHQW�
LQGXVWULHV�OLNH�KHDOWKFDUH�,7�DQG�
)DFLOLW\�PDQDJHPHQW�6KH�ZRUNV�
FORVHO\�ZLWK�VWDNHKROGHUV�LQ
IRUPXODWLQJ�	�H[HFXWLQJ�+5�
VWUDWHJLHV�LQOLQHZLWK�WKH�
RUJDQL]DWLRQDO�JRDOV

0V��6XFKLWD�%LVKW
0DUNHWSODFH�0DQDJHU

0V�6XFKLWD��%LVKW�LV�DQ�LPSRUWDQW�DVVHW�
WR�WKH�FRPSDQ\��+DYLQJ�DQ�H[SHULHQFH�
LQ�H�FRPPHUFH�LQGXVWU\�IURP�SDVW����
\HDUV�LQ�HOHFWURQLFV�
)0&*�DQG�)DVKLRQ��6KH¶V�EHHQ
KDQGOLQJ�ERE�DQG�E\H�EXVLQHVVHV�LQ�
DERXW��V��H�FRPPHUFH�SODWIRUPV�OLNH�
$PD]RQ�	�0\QWUD�DQG�WUDLQLQJ�WKH�
WHDP�WR�UXQ�WKH�GHSDUWPHQW�HIIRUWOHVVO\�
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Suchita Bisht

Marketplace Manager



Fund Utilisation 
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is currently looking to raise Rs. 13.52 Cr.
Technology

5%
Marketing

15%

Capital Expenditure
20%

Working Capital
60%

Minimum Lot - 1,00,000 Shares 

Shares Available - 26,00,000

MadBow Ventures Ltd is planning to launch fashion brands /labels into kids, ethnic, high fashion, 
cosmetics & General merchandising as well bringing all the fashion and lifestyle requirements 

under one roof. Madbow is planning for 100+ MBO stores & 10 EBO by end of 2022. 



Thank You!


